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Abstract: The aim of this research is to give an online marketing plan or being used in
organizationsactiveintireindustry (According tothe conditions appropriate to each organization),
and introducing it's different parts In the consumer market and the B2C e-commerce. Hence we
used Smith's online marketing planning framework that called SOSTAC. The research method
is qualitative research in different stages of it we interviewed with tire industry experts for
inspiration and recognition of different problems. SOSTAC is composed of six different parts
that each one is separately explained. Considering the novelty of online tire market in Iran, we
have discussed the E-opportunities and threats. The possible aims in this market is introduced.
The suitable tire online marketing strategy is considered and we also explained accessory

Tactics, Actions, and Controls in accordance with Chaffey and Smith's point of view.

Keywords: E-Marketing, Iran's tire industrial, SOSTAC planning framework.
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