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Presenting a successful model of market development in

the platform of social networks for B2B online businesses
(case study: rubber industry)
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2. Business to Business (B2B)

3. Business to Consumer (B2C)
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Abstract

In recent years, the use of digital marketing, especially in the context of social networks, has experienced con-
siderable growth among businesses and has led to the achievement of valuable results, including sales growth
and improved customer attraction and retention. In this regard, with a little delay compared to the B2C market,
B2B businesses have also started using social networks in their marketing activities, and we have seen significant
progress in this area. However, the scientific basis in this field is limited. Therefore, the aim of this research is to
provide a model of market development success in the context of social networks for B2B online businesses. The
current research has a developmental-applicative purpose and is among mixed research. Theme analysis and
confirmatory factor analysis techniques were used in this research. In the theme analysis stage, the participants
included 7 university professors and 13 managers of companies active in the rubber industry, with whom a semi-
structured interview was conducted. Based on the findings of theme analysis, 3 categories of variables including
system factors, customer factors and relational factors were identified. Also, in order to validate the factors, con-
firmatory factor analysis method and smart PLS software were used. For this purpose, 62 managers and market-
ing specialists in companies active in the rubber industry were asked for their opinion using a questionnaire, and
based on the findings, all identified factors were confirmed. Also, the coefficient of determination was calculated
as 0.759 for system factors, 0.784 for customer factors, and 0.682 for relational factors, which are desirable values.
The results of the research showed that the use of social networks can be effective in the field of B2B business mar-
ket development, and in this regard, a set of success factors should be considered.
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