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The Effect of Brand Satisfaction and Brand Image on Brand Loyalty

in the Spare Parts Industry Based on the Love Token Theory
(Brand Love-Brand Respect) (Case Study: Cruise Spare Parts Brand)
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Abstract

The present study aims to determine the effect of brand satisfaction and brand image on brand loyalty in the spare parts
industry based on the theory of love tokens with two components: brand love and brand respect. This study is applied
in terms of purpose and survey in terms of data collection method. The statistical population of the present study is
customers on Cheragh Barg Pishin and Amir Kabir Emroz streets, which are the largest spare parts shopping and sales
centers in Tehran, and their number is uncertain. The sample size was 384 people selected through the Morgan table
and the sampling method was available. The data collection required in the present study was carried out using two
library and field methods, and the data collection tool was a researcher-made questionnaire. The results of the study
showed that brand satisfaction, brand image, and components of the theory of love tokens, including brand love and
brand respect, have an effect on brand loyalty for the Cruz spare parts brand

Keywords: Brand satisfaction, Brand image, Brand love, Brand respect, Brand loyalty.
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