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1. Perfectionistic/ High- Quality Consciousness

4. Price Consciousness/ Value for the Money
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1. Impulsiveness/ Carelessness 2. Confusion 3. Habit/ Brand Loyalty 4. Novelty/ Fashion Consciousness
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Abstract: Awareness of consumer decision making styles for effectiveness marketing strategy
organizations active in the tire industry, in order to meet the needs of consumers and delivering
value to their targets, is vital. This study aimed to identify and prioritize the purchase decision
making styles, redeploying model "Sproles and Kendall's decision making styles" among
Consumer radial tires for passenger was conducted in Tehran. The main assumption of the
model is that consumers Sproles and Kendall at the time of purchase, the follow certain decision
making styles. Then during their initial studies, have identified eight different styles that the style
has been tested in many countries. In this study, we try to take advantage of the latest changes in
design and purchase decision making styles questionnaire using the tire marketing experts, and
a number of consumer tire data collection tool (questionnaire) to be localized. The population
of the study, Consumer radial passenger tires in 1395 in Tehran who buys have tire. According
to the infinity of the population, the number of samples selected based on Morgan table 385
number and questionnaires distributed using simple random sampling. Data was attended
questionnaire. Results Data analysis showed that three of the eight style model style Sproles
and Kendall, and two new styles between buyers radial tires for passenger's Pride, Samand and
Peugeot were identified. Also, in prioritizing the resulting styles, style Perfectionistic/High-

Quality Consciousness has the highest importance compared to other styles.

Keywords: Consumer behavior, Consumer decision making styles, Sproles and Kendall's
decision making styles, Radial tires for passenger.
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